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From the President’s Desk…

Dear Friends, 

I want to thank you, from bottom of my heart, 

For all your support towards the creating happy childhoods 
2017-18.

You stood by us through everything and it is because of you that 
we have been able to come so far. 

As our partners, you have touched the lives of 15000 children 
this year. Your support not only helped us send more children to 
school but also enabled to them to stay there and continue their 
education. When you donated to Gram Vikas Trust or 
participated in Gram Vikas Trust events, you made sure that our 
children’s voice were heard. Children like Manish, who was 
pulled out of child labour and Laxmi who was re-enrolled in 
schools not only back to school but encouraged other children to 
the same around them.

It is stories like these that reinforce my faith in the power of all of 
us coming together for children. Thank you so much for being 
our backbone and it is my hope that we will continue to 
transform children’s lives together in the year to come.

With faith & Goodwill,

Ramesh Kasondra
Volunteer Founder & President
Gram Vikas Trust, Bharuch 
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Dear Gram Vikas Trust Supporters,

You have helped us make 2017-18 a wonderful 
year.

Thanks to you – our donors, partners and 
volunteers – we have been able to create 
everlasting change in the lives of over 15000 
children.

You have helped children get a chance at a 
better education. You have ensure that they 
get access to schools with better quality and 
safe environment. You have made all of this so 
much more possible simply by lending us your 
unwavering support. 

We continue to count on you to make greater 
change possible.

On behalf of Board of Trustee
Hemraj Patel 
Trustee - Gram Vikas Trust 

A massage from the Board of Trustee



Annual Report
2017-18

•    Vision

•    Mission

•    Programme Area

•   Approach

•   Key High light 

•   Programmes

      1. Education

      2. Food, Nutrition & Health

      3. WASH 

      4. Sustainable Livelihood

•   Organization Team & Governing Board

•   Financial

•   Our supporters

•   Why donor choose GVT

•   Media Coverage

•   GVT One Team

INDEX

01

02

03

04

05

-

06

16

17

18

19

20

24

25

26

26



Annual Report
2017-18

VISION

We are committed to creating a strong and 
independent society without inequalities and 
discrimination, where everybody enjoy equal 

opportunities.
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MISSION
To foster democratic and equitable living environment, 

where all vulnerable people, especially the 
underprivileged, children women have access to 

education, health, sustainable livelihood opportunity and 
essential infrastructure services irrespective of their 

economic and social status.
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Programme Area
(Gujarat, India)

Bharuch & Narmda District

BHARUCH NARMADA
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Approaches

Child Right

Women Empowerment

Capacity Building

People’s Par�cipa�on

Partnership
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Key Highlight 2017-18
During the reporting year, GVT touched lives of 16421 community members, including 13631 children, 
with positive impact in their lives.

In quality education programme, GVT provided education support in 70 government schools covering 
10651 pupils mainly as part of Education & Community Project. As a result, the primary school children 
improved in reading, writing and Maths skills.

In government schools where there were inadequate number of teachers, GVT provided 12 para-teachers 
to about 6 schools to ensure quality education to pupils. This initiative improved regular attendance of the 
children and their learning in school.

GVT also supported 42 needy and poor children by providing them educational a id (e.g. schoolbag, note 
books, stationery items and so on), which improved their attendance in government primary schools.

In higher education, GVT supported 168 girls by giving them bicycles to attend schools that are farther 
from their own villages. This initiative helped the girls (14 years or above) to re -enrol in schools and 
continue their higher education. These girls also report that the bicycles helped them to save time of 
commuting e.g. after school hours completing at 5pm, they used to reach home by foot at about 8:30pm 
(also the protection issue due to dark), but with bicycles they could reach home by 6:30p m.

In skill building training programme, GVT trained 661 youth, especially women youth. Theylearned 
tailoring, beauty parlor, handicraft and computer operating skills. Following the training,many youth 
received jobs and or started as self-employed, earning incomes that helps in coping with poverty situation 
(refer to case story in sustainable livelihood section).

GVT provided food kits to 69 children (3-5 years age) who were malnourished to improve their health, and 
also conducted meetings with their parents to make them aware about providing nutritious food.As a 
result, a majority of children marked healthier in the health chart of pre-primary school.

GVT also supported 524 poor elderly women and men in 9 villages of Vagra and 4 village of Bharuch through 
monthly ration to prevent them from hunger. These elderly people have been left own their own by their 
families and struggle through their daily lives.
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1. Education 
Education & Community Programme

To promote high quality 
teaching and learning

To ensure children of 
school going age 

a�end school regularly

To build the community 
ownership of the 

a�endance programmes

06



Annual Report
2017-18

Project Update - Education
Regular a�endance at school is essen�al to op�mise learning outcomes in the classroom. This in return 
enables learning transforma�on that both parents and other community members see in schools and 
as a result encourages regular a�endance of all children.

Under Gunva�alakshi Shikshan Karyakram, our efforts in the school and at the community focus on 
embedding a permanent posi�ve change….a sustained behavioural change in maximum number of 
Government Teachers and ownership of a�endance programme.

Our interven�ons are grouped under two broad headings: (1) Educa�on interven�ons and (2) 
Community interven�ons.

Our educa�on interven�ons are designed in line with proven interna�onal best prac�ces for improving 
quality of teaching and learning. Our approach in the classroom focuses on: (a) posi�ve rela�onships for 
learning, (b) effec�ve teaching strategies, and (c) strong curriculum knowledge.

Educa�on interven�ons

Effec�ve teaching strategies: IMPACT : Our Learning Facilitator supports, enables and celebrates 
Government Teachers using a range of effec�ve teaching strategies and resources. The access to R2T 
published resources has helped Government teachers iden�fy effec�ve teaching and learning materials.

Strong curriculum knowledge: IMPACT : The Learning Facilitator support the GT to develop strong 
curriculum knowledge by modelling and encouraging the use of the Toolkit. Special content based 
sessions , has helped Learning Facilitator, to help GTs. deliver the new NCERT curriculum, more 
effec�vely. The shi� to, new curriculum, by the children in project schools , has been easier.

Posi�ve rela�onships for learning: Modelling the reach Building Blocks for learning and u�lising the 
Toolkit.

IMPACT : Use of these basic skills…the 
LEARNING TO LEARN building blocks 
….helps create a safe learning 
environment and build a posi�ve 
rela�on for learning. These building 
blocks help in class management & 
developing confidence and values in 
children.
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Co-teaching is a proven strategy for professional development of teachers. Following the methodology 
of ‘paired professional development’, we have deployed our teachers ,called Learning Facilitators ,who 
are trained in interna�onal best prac�ces in teaching and learning, to co-teach with Government 
Teachers (GTs) in Std. 1 to 4.

Co-teaching across Standard 1-4

IMPACT: Regular engagement by our teachers with GTs on 
effec�ve teaching strategies, pupil progress and jointly 
developing lesson plans and TLMs, has enabled professional 
development opportuni�es for GTs, that promote sustained 
behavioural change.

Through Co teaching, we have been able to involve, mo�vate and 
encourage GTs to move away from ineffec�ve ‘whole class 
teaching from the text’ to a more effec�ve interac�ve group-
based learning which focusses on the learning needs of the 
pupils.

Training of Government Teachers

In addi�on to demonstra�ng best prac�ce skills and 
behaviours in the classroom through co-teaching, we 
also conduct formal training sessions for GTs for six days 
a year, three blocks of two days each. Our regular 
interac�ons with GTs give us deep insights into their 
training needs, which influence the content and design 
of our training

IMPACT: It helps GTs in developing a strong founda�on in teaching 
and learning, recognising barriers to learning, and experimen�ng 
interna�onally proven teaching strategies to improve learning.
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IMPACT: Head Teachers got an opportunity to reflect on their leadership role and could “take away”... 
good management skills for �me and team management & conflict resolu�on

Head Teacher Leadership Development Programme (HTLDP)

Head Teacher Leadership Development Programme is cra�ed to support HTs build a learning-centred 
vision for their schools. These training sessions are designed by top notch UK experts in school 
leadership and delivered by a team of successful HTs from the UK who have transformed schools. We 
believe HTs play the most important role in improving quality of teaching and learning. Therefore, it is 
strategic to invest in transforming HTs into leaders of learning.

Learning resources – Toolkits

Apart from developing locally relevant teaching and learning materials together with the GTs, we have 
also introduced a series of toolkits developed by interna�onally renowned Subject Ma�er Experts in 
the UK. The toolkits help teachers in developing strong curriculum knowledge and effec�ve teaching 
strategies to improve pupil outcomes.

We have two sets of toolkit

Red Flag addresses children’s common misconcep�ons in Mathema�cs.

Blue Flag supports GTs and pupils to consolidate learning in advance of exams in Mathema�cs 
and Language, and help engage in learning a�er long holidays.
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IMPACT: Achievement/Impact : One design fits all…is not successful for childrenTool kits have helped 
teachers find customised ac�vi�es as per the need of each child. Its usefulness and success well 
demonstrated in Mission Vidya, widely acknowledged and appreciated by all government Stakeholders. 
Its posi�ve impact on the “Priya Balak”, very evident.

Pupil Assessment

We assess pupils using globally accepted methods to determine the progress they make. Our 
assessments are aligned with the Gujarat and Na�onal Curriculum to enable us to have a view of the 
progress. We carry out three assessments – baseline, midline and end-line. The data is analysed to 
iden�fy pupil progress as well as gaps in learning. We also moderate 25% schools to ensure consistency 
and accuracy of assessment.

IMPACT: Since our assessments are conducted individually and 
each ques�on is based on a different skill …WE CAN..

•  track the a�ainment and progress of children across a year and 
    from year to year.
•  assess the quality of teaching and learning. Plan training for teachers.
•  do gap analysis, which enables iden�fica�on of any concept(s) pupils 
     are struggling with so we then tailor our training and teaching accordingly. 
     Solu�ons for gaps iden�fied are then linked to the Red Flag materials 
     which are wri�en for par�cular misconcep�ons or errors.

Learning Buddy: students working in pairs to help one another 
learn material or prac�ce an academic task..
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IMPACT:
•  Students receive more �me for individualized learning.
•  Direct interac�on between students promotes ac�ve learning
•  Children who help others, reinforce their own learning by instruc�ng Other
•  Students feel more comfortable and open when interac�ng with a peer.
•  Very useful where strength of class is more and only one teache

Star of the day: A cer�ficate of apprecia�on given at the end of the day to a child for displaying the LEARNING 
TO LEARN building block of the day.

IMPACT :
•  Children understand how the building block help create a posi�ve learning environment.
•  Helps in class management.
•  Children assigning Star of the day to their peers helps develop decision making, coming to a consensus 
    and aligning ac�vity to impact.

Learning Wall: A Non Judge mental SPACE…for a child to  REVISE…  LEARN..  DRAW..  DODDLE…

IMPACT:
•  Children feel classroom space belongs to everyone.
•  It sends a message to students that their work and their learning are important.
•  If more children, few students can be engaged by the use of learning wall.
•  Children learn to reflect on their work.
•  Allows children to develop their crea�vity. ME SPACE,,, for MY TIME.

Lolly S�ck IMPACT:
This discussion technique ensures that all students have an equal opportunity 
to par�cipate and share their responses in class he randomness of drawing a 
student’s name using the Popsicle S�cks method also helps with classroom 
management The students use it to show, when they need the teacher’s 
a�en�on
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1.1 Community Interven�ons

Our community interven�ons are aimed at ensuring and maintaining regular a�endance in school and 
bridging the gap between school and community. Each of our community interven�ons is me�culously 
designed and blueprinted to ensure standardisa�on of processes and outcomes.

1.1.1  School Enrolment Drive and Back to School Camapign

Our Community Facilitator (CF) who is a member of 
the local community, works closely with the HT 
during the enrolment drive. The CF supports the HT 
in conduc�ng pre-enrolment surveys, suppor�ng 
parents in obtaining required documents for 
admission of their children and organising 
“Praveshotsav” in the school. Our CF ensures that 
children living in the outskirts of the village and 
those who have migrated into the village are 
enrolled as they are o�en le� out from enrolment 
in schools. The CF also carries out a month-long 
intensive post Praveshotsav follow up with newly 
enrolled children to ensure they a�end school 
regularly and cul�vate the habit of going to school 
regularly.

Highlights of B2S Campaign 2018 :

•  97% schools were cleaned and ready for 
    welcoming children on the Day 1
•  First week a�endance range: 73% - 88% 
    (40% improvement)
•  671 numbers of Children back to school by the 
    efforts of CFs and A�endance Champions, 
    who were out of Villages in the week before
    school re-open.
•  Teaching-learning started from day 1 in 70 
    Schools. 
•  In many schools the eligible children started 
    coming to school from day 1 though the 
    Praveshustav is due a�er 3 days. 
•  Some of the HTs par�cipated in school 
    cleaning in spite of School Holidays.
•  Around 1200 community members 
    par�cipated to clean 70 schools
•  460 Numbers of Parents dropped their 
    children on the first day of the school
•  802 A�endance buddies has supported 
    the event.
•  Increased par�cipa�on of community and 
    school stakeholders in campaign ac�vi�es. 
•  Few new strategies :
•  Community & HT leadership in cleaning of 
     schools – 61 HTs engaged

•  Back to school campaign:A�er the summer and 
Diwali holidays,it is observed some children do not 
return to school in the first couple of weeks. This 
results in loss of teaching and learning �me for 
those children, which directly impacts their 
progress. The Back to School campaign aims to 
ensure that all children return to school on the very 
first day of school. The campaign starts one week 
prior to school re-opening and it involves a range of 
strategies such as household visits, children’s rallies 
and public announcements. The CF with 
A�endance Champions and other influen�al 
members visit households and informs parents 
about school opening day. The CF also mobilises 
parents and other community members to ensure 
that the school is cleaned up and ready for 
academic ac�vi�es. Children are greeted in the 
school on day one with a welcome kit.
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1.1.2  Tackling Pupil Absenteeism

Our CF works closely with parents, community leaders/stakeholders and teachers to ensure regular 
a�endance in the school. The CF visits the school and gets the details of absentee students daily. S/he 
strives hard to bring these absentees back to school. To check absenteeism, the CF undertakes the 
following ac�vi�es:

•  Home visits:The CF visits homes of absentee children to understand reasons of absenteeism and to 
mo�vate both parents and children to a�end school regularly. The CF discusses with parents the 
importance of regular a�endance and how missing out lessons/classes causes gaps in learning and 
nega�vely impact pupil’s progress. The CF also helps parents understand their role in their children’s 
educa�on. 

Through our program, we are covering all eligible children’s home through home visit and around 223 
Irregular students became regular.

•  Managing post-lunch absenteeism:Checking post-lunch absenteeism was a challenge for us. Some 
children wouldn’t return to school a�er the lunch break. To prevent post lunch absenteeism, we ini�ated 
sports and games during lunch break with the help of GTs and STs. Children stayed back to play games. 
We’ve provided sports kits to all project schools.

•  Health and hygiene ini�a�ves:One of the 
reasons for pupil absenteeism is illness. O�en the 
minor illnesses children fall to are preventable. 
We run a campaign to create awareness about 
basic health and hygiene prac�ces and support 
HTs in organising health check-up camps in 
schools in coordina�on with local PHCs. We have 
also distributed health and hygiene kits to 
children.

•  Whistle and a�endance buddies:Regular children from each mohallaare provided whistles. They blow 
whistles each morning and collect other children from the mohalla and march together to school. We 
have also paired up regular children with irregular ones to leverage on peer to peer mo�va�on and 
learning.

•  Village specific strategies to check absenteeism:To address 
community specific barriers to a�endance, we’ve planned and 
implemented tailor-made strategies. For example, in 
communi�es/hamlets where distance to school is a barrier, we’ve 
supported communi�es in accessing SSA transporta�on schemes.
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1.1.3  Parental Engagement (PE)

We have created a pla�orm for parents to have focused discussion around the importance of educa�on 
and regular a�endance. Our key ini�a�ves under PE are as follows:

•  Mohalla mee�ngs:Mohalla mee�ngs have been one of our strategic interven�ons to involve parents in 
their children’s educa�on. Last year, we had organised three Mohalla mee�ngs, each of them on 
different themes. In the first mee�ng, we had discussed with parents about the importance of educa�on. 
We used relevant local examples to help parents reflect about the value of educa�on and visualise a 
bright future for their children and themselves through educa�on. The focus of the second mohalla 
mee�ng was on how children learn. We helped parents understand that children learn concepts in a 
step-by-step process and how missing steps affect progression of their learning. This helped parents 
understand the importance of regular a�endance. In the third mee�ng we discussed the role of parents 
in their children’s educa�on. We helped them understand that even non-literate parents can play a 
significant role in mo�va�ng and suppor�ng their children. For example, when a parent asks a child 
“what did you do in school today”, it makes the child think about and revisit everything s/he did and 
learn on that day.

Highlights:
•  93 % of Mohalla Mee�ngs were organized by the team during this period .
•  72% of Parents a�ended the mee�ngs
•  Approx. 40% of Mohalla has covered more than 80% of Parents
•  Approx. 20% of mee�ng organized in the evening and Night as per the community convivence
•  Approx 34 Numbers of HT has a�ended at least one Mohalla Mee�ng
•  594 Other community members has a�ended the mee�ng.
•  27 Panchayat Heads has a�ended this mee�ng.

Annual day celebra�ons: Unlike private and urban schools, parents seldom visit schools and engage with 
teachers in rural areas. Annual day celebra�on gives an opportunity to parents and other community 
members to be in school and witness the posi�ve changes in learning environment, teachers and pupils. 
We use annual day as an occasion for celebra�ng learning, promo�ng posi�ve messages on educa�on 
and school, recognising regular pupils and their parents, acknowledging the work of teachers and 
connec�ng communi�es with schools. In this year, we have celebrated 20 Annual days to bring 
community and school closer to each other.

1.1.4  Community Ownership of A�endance Program (COAP)

The objec�ve of COAP is to develop and sustain community ownership of educa�on interven�ons, 
especially the a�endance programme and sustain the impact of the project. We facilitate coming 
together and networking of key community ins�tu�ons and stakeholders like Sarpanch, SMC head, HT, 
A�endance Champions and other influen�al leaders to work together to improve school and pupil 
educa�on. The key interven�ons under COAP are:
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•  A�endance Champions: We have iden�fied mohalla wise volunteers commi�ed to work for children’s 
educa�on, especially to ensure all children a�end school regularly. These volunteers are groomed and 
trained by our CF and FO to work as A�endance Champions (AC). The A�endance Champions are 
involved in regular a�endance tracking and follow up of irregular children, ini�ally together with the CF 
and over a period of one year, they begin to work independently. The ACs are involved in all our 
community interven�ons. We expect over a period of two-three years, the ACs will be able to replace our 
paid CFs and con�nue key a�endance interven�ons.

•  COAP team forma�on: COAP team consists of the Sarpanch, SMC Head, HT, ACs and other key 
influencers / leaders. The CF under the guidance of the FO facilitates the coming together of the COAP 
team and helps them develop their roles and responsibili�es, ways of working and rules of the game. 
Handholding and training support is provided as required.

•  Village visioning exercise: We support the COAP team to 
develop their own vision for educa�on in the village. 
Through this exercise, we make them think cri�cally about 
issues / challenges in rela�on to educa�on, especially 
barriers to regular a�endance and develop plans to 
address them.

•  Village a�endance mee�ngs: The COAP team meets every month to take stock of a�endance status 
and discuss challenges/barriers and develop strategies to overcome them. The CF par�cipates in these 
mee�ngs (the first mee�ng is facilitated by the CF) and helps the Chair to s�ck to the agenda and deal 
with flare-ups in the ini�al days.

Total Educa�on Programme Beneficiaries:
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Food, Nutri�on & Health

Programme Objec�ve, Outcomes and Impact
■ To improve health condi�ons of the children in Red zone and elderly poor people by providing nutri�ous food.
■ To prevent malnourishment in children up to the age of 5 years.
■ To generate awareness among the parents regarding nutri�ous food to ensure proper food intake by the children.

Ac�vi�es Conducted and Achievements during the Year

The main ac�vi�es is to iden�fied mal-nurioushed children in associa�on with ICDS and 
provide them food kits along with nutri�on awareness to their parents and regular 
monitor the development of children for three month s�ll he/she come in green zone.

Achievement during the year

• A total of 69 Children provided nutri�on kits.
• A total of 524 old aged people provided food kits.
• Achieved age appropriate health status of the otherwisemalnourished children.
• The Kit helps them to maintain their health as now they get proper nutri�ous 
   food which helps them in their daily growth.
• The mal-nourished children’s health is improving and a subsequent 
   improvement in their growth rate is observed.
• The old-age person gets a support and a small help to con�nue their daily life and maintaining their health.
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Water, Sanita�on and Hygiene promo�on

Programme Objec�ve
■  To improve water, sanita�on and hygiene condi�ons in households and schools
     in targeted villages of Bharuch district.
■  To generate awareness of safe sanita�on in schools.
■  To promote making clean streets –clean villages.
■  To make people aware about safe sanita�on in the project villages.

Outcomes and Impact

■  A total of 19 villages of Amod, Bharuch, Jhagadia and Vagra blocks reached in Wash programme.
■  School children and teachers in 1 9 village schools reached by posi�ve messages on 
     safe sanita�on and hygiene prac�ces.
■  Teachers and volunteers from the villages joined in wri�ng slogans in the villages,
     and promo�ng posi�ve massages.
■  Children’s use sanita�on units at schools and maintains their personal hygiene.
■  A Total 2802 Children directly benefited.
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Sustainable Livelihood

Objec�ves

The major objec�ve of the programme is to empower the underprivileged and marginalized youth, 
especially young girls and women, through voca�onal training. Training programme add recourses all the 
aspects of the individual, and not just the skills such as beauty-parlor or computer opera�ng. The 
voca�onal training centers have been located in Jhagadia and Vagra blocks, right within the needy village 
centers. Tailoring, Beauty Parlour and Computer Opera�ng were the main skills imparted in the training 
centers during the repor�ng year.

A total of 661 Youth trained during the year. Trained youth received jobs or earning small income by self-
employment suppor�ng their family. Programme contributed to inculca�ng lifeskills.

Achievement:

Sr. No.

1

2

3

Trade

Computer

Sewing & Embroidery

Beauty Parlor

No of Person Trained

56

500

105
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Staff Details:
Slab of Gross Monthly

Salary (in Rs.) Plus
Benefits Paid to Staff

Female Staff Male Staff Total Staff

>4,999

5,000 - 9,999

10,000 – 24,999

25,000 – 49,999

50,000 – 99,999

1,00,000 >up to

Total

0

43

76

08

00

0

127

0

31

15

17

01

0

64

0

74

91

25

01

0

191

Sr.No.

1

2

3

4

Name

Ramesh J.Kasondra

HemrajP.Patel

MulabhaiH.Patel

VasantN.Santoki

Designa�on

President

Trustee

Trustee

Trustee

Remunera�on 

Nil

Nil

Nil

Nil 

Primary Affilia�on 

Reliance Industries Ltd.

Reliance Industries Ltd.

Adani Founda�on

Laxmicolorlab

Organiza�on’s Team - As on 31 March 2018

Governing Board 

Descrip�on

1st Mee�ng

2nd Mee�ng

3rd Mee�ng

4th Mee�ng

Governing Board Mee�ngs

No of member present 

4

3

4

3

Date

24-06-2017

30-09-2017

06-01-2018

31-03-2018
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7. Our Supporters

1.    Asha for Educa�on – USA

2.    Chari�es Aid Founda�on (CAF) India

3.    Corporate organiza�ons e.g. Reliance industries, LNG Petronet, 

       BASF (Chemicals), PI Industries, Fermanic Industriesand so on

4.    Give India

5.    Global Giving,UK

6.    Government of Gujarat

7.    Government of India

8.    Individual Donors

9.    Individual Volunteers

10.  KASA India

11.  Na�onal Bank for Agriculture and Rural Development (NABARD)

12.  Nasscom Founda�on

13.  Reach to Teach, UK

14.  Sai Baba Organisa�on, UK

15.  Save the ChildrenUK

16.  Vibha - USA

17.  Village Development Council - London
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Why Donor Choose Gram Vikas Trust

Dhwanil’s Impression 

Dhwanil, one of volunteer from Asha for Educa�on donor agency always wanted to see the impact which 
Gram Vikas Trust has on children across project area for themselves. This lead Dhawnil to go on a field 
visit to Gram Vikas Trust’s project area in the remote part of Jhagadia block. Given that these villages were 
s�ll recupera�ng from year of des�tu�on and supers��ons, he was presently surprised to see that the 
community were bustling with posi�vity. With Gram Vikas Trust interven�on, more children were now 
going to school, ge�ng vaccinated.  Seeing the children’s happy faces le� him with a sense of sa�sfac�on 
and accomplishment which he cherishes to this day.

GVT is doing almost everything in its capacity for rural development and educa�on and it has a good hold 
on the local community. It is seen to be working extensively with government to make its efforts 
sustainable and impac�ul in the long term.

•  Dedicated and though�ul work by GVT on various aspects of educa�on in villages in Bharuch district
•  Very mo�vated and dedicated staff members 
•  Stress towards self-sustenance. Serious efforts in ge�ng the village community support educa�on of 
     the children and ge�ng them to demand more out of government schools. 
•  Past and current beneficiaries of voca�onal training sa�sfied and happy.

“I was humbled by the enormity of the impact of various project has on thousands of people, women and 
children in to many villages. I saw so much hope, strength and excitement over the visit. I know there is 
s�ll much that need to be done; but if we ensure that project con�nue to get funded with everlas�ng 
support from donors, then there is s�ll hope.”  He says.
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THANK YOU
FOR ENSURING 

HAPPY 
CHILDHOOD
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